
TOP TIPS FOR
ATTRACTING

TEACHERS
Increase your applications with our top secrets



Attracting more applications

Highlight benefits and packages

Sell your school not the position

With the growth of the internet, job seekers have so many opportunities
available to them no wonder they are starting to be very selective. With the
Education industry being such a niche sector and a record number of
teachers leaving the profession, the need to impress has never been so
important. 
 
 
 

With the pupil numbers growing it's no surprise the workload is growing too.
Understandably job seekers want to be happy in their new place of work as
this is where they'll be spending a majority of their time, so it's important you
give the candidate an idea of what it is like to work in your school. 
 
Not every teacher is thinking about career progression right now and prioritise
simply a positive environemtn to work in. Instead of focusing on highlighting
the role and duties, describe your school atmosphere and make it stand out
from the rest. 
 
What benefits will the candidate get, is there a large relaxing 
staff room, do you have a marking club for teachers to 
motivate each other. Has your english department recently 
had a refurb and new resources you can't wait to use?

So next time you advertise a vacancy think about the
job role from the candidates perspective. What will the
candidate benefit from other than the salary? Adding in
testimonials to the buttom of your advert, or even
stating facts such as how many NQT's your school has
helped develop their career over the past 5 years will
get candidates applying in no time!

As social media carries on to dominate our lives, a new psychological term
has cropped up called social proof. Now job seekers review vacancies and
think, "Will this job support the lifestyle I want? Will taking this opportunity be a
good reflection of me to my family/friends?"
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Teacher vacancies have doubled in 7 years



Advertise widely including multiple Job boards and social media

https://bitly.com/

You don't need fancy software to create a great looking job advert on social
media. Just make sure your image is on brand to strengthen your schools overall
appeal to job seekers. 

Always redirect traffic to your full vacancy. Include a link to the full advert so those
who are interested can read more. URL's can be long, so make sure you use a FREE
tool such as bitly to shorten your URL's and make everything look neater.

Your post is to grab attention so just keep the key benefits and appealing aspects
on your image to get more interest.

You can do this on Facebook, Twitter and Linked in spreading your vacancy even
further.

Even if there is no scope in your budget to utilise job boards, social recruiting has
been rising over the years and it's free. Before 2011, 56% of companies were
recruiting via social media and by 2016 the number had risen to 84%. With all this
competition it can be hard to get noticed. With a few time saving tips you will be
well on your way to advertising all your vacancies on social media in no time.  
 
 
 
 

Depending on your schools budget for hiring, purchasing monthly subscriptions to job boards can be costly which is one of the benefits of working with an
agency. Most agencies ensure they are subscribed to multiple job boards and ensure they are enrolled with job boards that perform well for their particular
sector. By advertising on multiple job boards you widen your talent pool and reach out to more job seekers. 

Social media platforms are now starting to compete with Job boards, with facebook now adding a seperate feature where
you can list a job vacancy on your business page. If you don't have a page for your school on facebook yet, it's a great way

to build your school community, send immediate updates to parents and spread the word about your vacancies.

TO SEE AN EXAMPLE OF THE NEW JOBS FEATURE ON FACEBOOK CLICK HERE

http://bitly.com/
https://www.facebook.com/pg/FutureEducationLtd/jobs/?ref=page_internal


Add videos from current teachers

A lot of individuals that come across your vacancy will be what we label as
"passive candidates", 
 
 
 
 
If a candidate is passive they will not conciously be making an effort to seek
information about your vacancy, so you need to put the information in the
palm of their hand in the simpliest and easiest way. Not only are more people
applying for jobs on the move, their attention spans are also getting
increasingly shorter, some spending just 1 minute scanning career pages. You
only have one minute to catch a user’s attention, communicate your message,
find a suitable vacancy, show the job post and have them apply.
 
Videos make it easy for individuals to absorb and retain information, especially
as 70% of individuals view job information on a mobile. "Video content is
projected to account for 82 percent of all internet traffic by 2023... Video is the
next best thing to meeting a recruiter in person, and it allows recruiters to
break through the noise with an authentic voice and personality....Video also
offers the authenticity candidates say they want from prospective employers." 
 

Facebook now sees 8 billion average
daily video views from 500 million
users and other social media
platforms are not too far behind. 

Passive candidates = candidates that can be tempted but are currently
not actively seeking work

A simple interview style video where somebody asks teachers off camera
why they enjoy working at your school will leave a lasting impression and
give the job seeker an insight into your culture and their potential future

colleagues, leaving less room for doubt and more applications! 
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Job postings with video icons
are viewed

 
 

 more than postings without
video

CareerBuilder
survey has found that

job postings with videos
have a 34% greater

application rate.
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Ensure your website is SEO friendly and mobile optimised

The most cost effective way to advertise open vacancies is to list the vacancy on your own careers page however unless a job seeker is local and knows all the
schools by name in order to locate your website, or your website is SEO optimised to a high level, it can be hard to get job seekers to notice your vacancies. 
 
In April 2015, Google introduced a change to its ranking algorithm that rewarded mobile friendly websites. At the time, the search engine giant estimated that
around 50% of all internet searches were done on a mobile device, and wanted to give prime ranking to webpages that were the most mobile friendly. This means
websites that failed to comply suffered in the search rankings.
 
Studies show that at least 70% of candidates already use their mobile devices to find work. With such a high number of searches coming from touchscreens, it
has become increasingly important for recruiters to optimise their websites for mobile devices.
 
It's quick to check if your schools website is mobile ready. Simply enter your website URL into Googles' mobile friendly test. This free tool will identify possible
improvements and tell you in an instant whether your website is mobile optimised or not. 
 

Users shouldn’t be required to scroll left and
right
Text should be clear to read without the need to
zoom
Pages should load quickly
The site should be touch friendly
The mobile version of the site is compatible
across all devices
Content is optimised for a small screen

https://search.google.com/test/mobile-friendly

Other things you should check:

IF YOUR WEBSITE IS NOT MOBILE FRIENDLY IT
WILL BE HARDER FOR CANDIDATES TO FIND YOUR
VACANCIES. 

https://search.google.com/test/mobile-friendly
https://search.google.com/test/mobile-friendly


https://www.agencycentral.co.uk/recruitment-spotlight/introduction-to-mobile-recruitment/
https://theundercoverrecruiter.com/global-stats-recruiting-trends/

https://www.brandwatch.com/blog/amazing-social-media-statistics-and-facts/

https://hirehive.com/recruitment-apps-reviving-recruitment-industry/

Sources

https://buffer.com/library/social-proof
https://www.brazen.com/blog/recruiting-hr/all-recruiters-should-be-using-video-to-recruit-heres-4-ways-to-get-started-with-video-in-your-conversational-recruiting-strategy/

https://www.theguardian.com/education/2018/oct/04/teacher-crisis-hits-london-as-nearly-half-quit-within-five-years


